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Quality of Authenticity
Authenticity, one of the most crucial marketing qualities, entails being true, honest and entirely trustworthy. According to Hammershøj (2018), to make a successful marketing professional, it is required that one takes into account the virtue of telling the truth about themselves and about the organizations they represent. From my personal experience, the late Steve Jobs remains to be my sole marketing role model. He is a United States (U.S.) national, active between 1976 and 2011, co-founder, former chairman and Chief Executive Officer (CEO) of Apple company.
In his career, Steve Jobs utilized the authenticity quality in several ways to build trust with people. Firstly, Steve jobs ensured clarity of thought and mission to ensure that employees had a clear view of his strategy (Miller & Laurie, 2018). As a result, the employees followed him with focus and confidence, leading to his success. Again, Steve believed in correcting mistakes as and when they occurred and finding the right people for the job. He avoided the character of favoritism, conflict of interest, unsuitable language, and improper work relations to build outstanding trust. 
The life of Steve Jobs is a source of motivation and inspiration to others to pursue new ideas. He left college to go around India searching for religious beliefs. Again, he took a risk and created a revolutionary iPhone even without guaranteeing that his plans would be successful (Hammershøj, 2018). This attitude could inspire others to risk it all, even if it would mean losing everything.
The marketing world cannot forgo Steve Jobs' impact on Apple. He is known for staging a successful boardroom coup to become the CEO of Apple and changing the company's direction through many decisions and products (Miller & Laurie, 2018). Through his invention of the iPhone, a powerful hand-held computer-usable at home, he significantly enabled mobile marketing and commerce. Also, in his tenure, Apple developed the iMac, iBook, iPod, iPad, Operating System (OS), and Mac.
Considering my traits of honesty and integrity, I can further enhance my authenticity and transparency in several ways. When comparing one course of action to another during hard times, I must learn how to choose the path that improves people's trust in me personally and as a leader. Secondly, I must enhance my communication capability and improve on the simplicity of strategy in my marketing career. Thirdly, to take more risks, I must build the resolve to follow my instincts and ideologies to the latter regardless of the possible adverse consequences. I must learn to make people support and believe in my course, even in challenging situations. This way, I would be able to enhance my trustworthiness and authenticity in a significant way.
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